
Level 4, Lesson 1
Adapted Guide

Level A



Big Idea: 
Advertising influences our

purchases

Teacher Tip: This lesson will focus on the different 
advertising techniques used to get consumers to buy a 
product. This is a very important lesson for all learners to 
reinforce being a good consumer and using money wisely.  

The vocabulary words for this lesson are Trend and 24-
Hour Rule. Students will need reinforcement to recognize a 
trend and how trends come and go. The 24-Hour Rule will 
give students a tool to help them make good purchasing 
decisions. 

The adapted lessons are an activity about trends students 
might have seen at school and products that have stood the 
test of time. The second activity is a focus on three 
advertising techniques and recognizing which technique is 
being used in an advertisement. 
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The EXTREME YO-YO has come out! 
Everyone at school has one! After a few 
weeks you notice not many people are 
still playing with the EXTREME YO-YO!

When your older brother was in 
4th grade, he always talked about 
how awesome it was to decorate 
his locker. Now you and your 
friends love to decorate your 
lockers too.

You go to the mall and 
everyone is wearing and 
buying a shirt with a small 
dolphin on it. After spending 
the money, you notice that 
your friends aren’t wearing 
the shirt much anymore. 

Trend        or       Time Tested

Trend        or       Time Tested

Trend        or       Time Tested
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TREND

TIME TESTED
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Advertising Techniques
Review the definitions of the three advertising techniques. Match the picture of the 
advertisement with the correct technique. 

Hype- Using words that make the products seem really exciting.

Must have- Suggests that you must have the product

Endorsements- Featuring someone, like a celebrity, saying how the product worked for 
them can be convincing

Hype

Must have

Endorsement



HYPE

MUST HAVE
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ENDORSEMENT
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